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A new classic, cited by leaders and media around the globe as a highly recommended read for anyone
interested in innovation. In The Innovator’s DNA, authors Jeffrey Dyer, Hal Gregersen, and bestselling
author Clayton Christensen (The Innovator’s Dilemma, The Innovator’s Solution, How Will You
Measure Your Life?) build on what we know about disruptive innovation to show how individuals can
develop the skills necessary to move progressively from idea to impact. By identifying behaviors of
the world’s best innovators—from leaders at Amazon and Apple to those at Google, Skype, and Virgin
Group—the authors outline five discovery skills that distinguish innovative entrepreneurs and
executives from ordinary managers: Associating, Questioning, Observing, Networking, and
Experimenting. Once you master these competencies (the authors provide a self-assessment for rating
your own innovator’s DNA), the authors explain how to generate ideas, collaborate to implement
them, and build innovation skills throughout the organization to result in a competitive edge. This
innovation advantage will translate into a premium in your company’s stock price—an innovation
premium—which is possible only by building the code for innovation right into your organization’s
people, processes, and guiding philosophies. Practical and provocative, The Innovator’s DNA is an
essential resource for individuals and teams who want to strengthen their innovative prowess. Golden
Opportunities is a collection of over two dozen profiles of people who launched their very successful
careers with McDonalds. The book also includes 12 key “principles for success” that led to such
remarkable careers as Katie Kouric’s, Jay Leno’s, and Jeff Bezos’. All of these individuals started their
job path based on the foundations of their first job at their hometown McDonald’s. Author, Cody
Teets, Vice President of McDonald’s and VP/general manager of the Rocky Mountain Region, also
made her way up from crew member to corporate office. What do 20 million Americans have in
common with Tonight Show host Jay Leno, Amazon.com founder Jeff Bezos, actress Andie
MacDowell, and former White House chief of staff Andrew Card? They all started their working
careers at a McDonald’s restaurant, learning some of the most important lessons of their lives. Golden
Opportunity is a myth-busting collection of 44 profiles of people who went from flipping burgers to
building remarkable careers in business, the arts, politics, science, the military, and sports. Over the
past six decades, millions of teens have earned their first paychecks under the Golden Arches. Whether
they stayed for a year or a career, they learned work habits, basic skills, and the business principles that
have made McDonald’s one of the best-run companies in the world. Their journeys remind us that at
the beginning of every success story there is the first paycheck from the first “real” job. That first job



is not a dead end, it is a young person’s rite of passage into adult responsibility. The author’s
compelling personal story—growing up in modest circumstances with a strong work ethic—gives a
unique voice to the experiences of leading entrepreneurs, entertainment figures, and others who
represent a cross section of American enterprise. They recall what they learned in their first jobs at
McDonald’s and how those lessons helped them build their remarkable careers. Including a foreword
by Willard Scott—the original Ronald McDonald—and the 10 Golden Opportunity Keys to Success,
this collection of stories will leave you wondering what today’s burger flippers will achieve tomorrow.
Visit GoldenOpportunityBook.com to learn more and share your own story. The movie The Founder,
starring Michael Keaton, focused the spotlight on Ray Kroc, the man who amassed a fortune as the
chairman of McDonald’s. But what about his wife Joan, the woman who became famous for giving
away his fortune? Lisa Napoli tells the fascinating story behind the historic couple. Ray & Joan is a
quintessentially American tale of corporate intrigue and private passion: a struggling Mad Men–era
salesman with a vision for a fast-food franchise that would become one of the world’s most enduring
brands, and a beautiful woman willing to risk her marriage and her reputation to promote controversial
causes that touched her deeply. Ray Kroc was peddling franchises around the country for a fledgling
hamburger stand in the 1950s—McDonald’s, it was called—when he entered a St. Paul supper club
and encountered a beautiful young piano player who would change his life forever. The attraction
between Ray and Joan was instantaneous and instantly problematic. Yet even the fact that both were
married to other people couldn’t derail their roller coaster of a romance. To the outside world, Ray and
Joan were happy, enormously rich, and giving. But privately, Joan was growing troubled over Ray’s
temper and dark secret, something she was reluctant to publicly reveal. Those close to them compared
their relationship to that of Elizabeth Taylor and Richard Burton. And yet, this volatility paved the way
for Joan’s transformation into one of the greatest philanthropists of our time. A force in the peace
movement, she produced activist films, books, and music and ultimately gave away billions of dollars,
including landmark gifts to the Salvation Army and NPR. Together, the two stories form a compelling
portrait of the twentieth century: a story of big business, big love, and big giving. What drug lords
learned from big business How does a budding cartel boss succeed (and survive) in the 300 billion
illegal drug business? By learning from the best, of course. From creating brand value to fine-tuning
customer service, the folks running cartels have been attentive students of the strategy and tactics used
by corporations such as Walmart, McDonald's, and Coca-Cola. And what can government learn to
combat this scourge? By analyzing the cartels as companies, law enforcers might better understand
how they work—and stop throwing away 100 billion a year in a futile effort to win the “war” against
this global, highly organized business. Your intrepid guide to the most exotic and brutal industry on
earth is Tom Wainwright. Picking his way through Andean cocaine fields, Central American prisons,
Colorado pot shops, and the online drug dens of the Dark Web, Wainwright provides a fresh,
innovative look into the drug trade and its 250 million customers. The cast of characters includes “Bin
Laden,” the Bolivian coca guide; “Old Lin,” the Salvadoran gang leader; “Starboy,” the millionaire
New Zealand pill maker; and a cozy Mexican grandmother who cooks blueberry pancakes while
plotting murder. Along with presidents, cops, and teenage hitmen, they explain such matters as the
business purpose for head-to-toe tattoos, how gangs decide whether to compete or collude, and why
cartels care a surprising amount about corporate social responsibility. More than just an investigation
of how drug cartels do business, Narconomics is also a blueprint for how to defeat them. Interview
Math provides over 50 practice problems and answers to help job seekers master quantitative interview
questions including: Market Sizing Revenue Estimates Profitability Breakeven Pricing Customer
Lifetime Value If you're interviewing at one of the highly sought after positions below, you'll need to
master these interview math questions: Management Consulting: McKinsey, Bain, Boston Consulting
Group, Deloitte General Management: Capital One, Taser Marketing: General Mills, Google, Hershey
Software Engineering: Goldman Sachs, Microsoft Finance: American Airlines, Best Buy, JetBlue
You'll learn interview math concept and principles - and then master those concepts with over 50
practice questions filled with detailed answers. After going through the book, candidates will feel



knowledgeable, confident, relaxed and ready to tackle interview math questions. In a tech-dominated
world, the most needed degrees are the most surprising: the liberal arts Did you take the right classes
in college? Will your major help you get the right job offers? For more than a decade, the national
spotlight has focused on science and engineering as the only reliable choice for finding a successful
post-grad career. Our destinies have been reduced to a caricature: learn to write computer code or end
up behind a counter, pouring coffee. Quietly, though, a different path to success has been taking shape.
In YOU CAN DO ANYTHING, George Anders explains the remarkable power of a liberal arts
education - and the ways it can open the door to thousands of cutting-edge jobs every week. The key
insight: curiosity, creativity, and empathy aren't unruly traits that must be reined in. You can be
yourself, as an English major, and thrive in sales. You can segue from anthropology into the booming
new field of user research; from classics into management consulting, and from philosophy into high-
stakes investing. At any stage of your career, you can bring a humanist's grace to our rapidly evolving
high-tech future. And if you know how to attack the job market, your opportunities will be vast. In this
book, you will learn why resume-writing is fading in importance and why "telling your story" is taking
its place. You will learn how to create jobs that don't exist yet, and to translate your campus
achievements into a new style of expression that will make employers' eyes light up. You will discover
why people who start in eccentric first jobs - and then make their own luck - so often race ahead of
peers whose post-college hunt focuses only on security and starting pay. You will be ready for
anything. A compilation of current biographical information of general interest. Praised by hiring
managers, career advisors, and even job seekers, Think Like an Interviewer is a job hunter's best
friend. It'll help you be successful and blow your competition away. Full of with tips and techniques
you won't find anywhere. Tips and techniques that improve your chances of success and work. Think
Like an Interviewer is the perfect resource for anyone looking for work today. In fact, it so helpful that
libraries across the country have added it to their collections. Within its pages, you'll learn: Various
interviewing methods and how to handle each one successfully How cover letters, resumes, and
interviews fit into the hiring process Valuable tips and information for creating a winning cover letter
and resume The main purpose behind many interview questions How you can successfully respond to
interview questions Mr. Auerbach is a master at presenting information in a very straightforward way
that is very easy to understand and follow. His varied background, training, and experiences help him
relate to you in a way most others cannot. So whether you're a looking for work, changing careers, in
school, or a recent graduate, Think like an Interviewer is for you! Proven advice from somebody who's
worked in the real world, is a skilled instructor, and wants you motivated and successful! In today’s
increasingly interconnected world, virtual meetings have become a staple of business practice.
Unsurprisingly, so has the digital interview. Physical distance between potential employers and job-
seekers is no longer the impediment it once was for face-to-face engagement. In the past year alone,
the number of people who use Skype for this purpose has risen from about 300 million to more than
405 million, with a whopping 66-percent increase in users who log in from their mobile devices.
Moreover, 35 percent of all businesses in the United States use Skype as their primary means of
communication. These numbers point to one simple fact: you need The Essential Digital Interview
Handbook! This book, the first one of its kind, will cover everything you need to know, including:
How to prepare for your digital interview How to avoid common pitfalls and mistakes How to
establish a professional presence by using the correct microphone and camera How—and when—to
take the next step, and transition from virtual to in-person Your next job will likely be waiting for you
on the other end of a video conference. These tips will also help you appear more professional for
media interviews and presenting online. Let The Essential Digital Interview Handbook walk you
through the steps to success. In this eagerly awaited follow-up to the international bestseller Fantastic
Cities, artist Steve McDonald uses his unique large-format approach working from actual photographs
to create beautifully detailed line drawings of amazing buildings and other structures from around the
world. The globe-trotting selection includes buildings from six continents—including Prague's
Astronomical Clock, Russia's St. Basil's Cathedral, a Florentine bridge, a Romanian castle, an Indian



palace, and many dozens more—alongside fun-to-color details from iconic structures such as the Eiffel
Tower, London's Tower Bridge, and the Chrysler Building. The crisp white pages are conducive to a
range of applications, and a middle margin keeps all the artwork fully colorable. A dozen imaginative
architectural mandala illustrations round out this gorgeous adult coloring book. "The Man Plan helps
women learn how to own their assets and limit their liabilities." -Lance Armstrong In a perfect world, a
woman shouldn't have to conform to unreasonable expectations to find a guy and keep him-but in
reality the dating world is somewhat different. With The Man Plan, relationship expert Whitney Casey
explains how men really think about a variety of issues, from the way women dress to how they take
care of their cars. Including the opinions of a cross section of single men-as well as such notable
personalities as Joel Osteen, P. Diddy, and Dr. Laura Berman-The Man Plan helps women identify the
little issues that can make a big impression. Many guides claim to offer an insider view of top
undergraduate programs, but no publisher understands insider information like Vault, and none of
these guides provides the rich detail that Vault's new guide does. Vault publishes the entire surveys of
current students and alumni at more than 300 top undergraduate institutions. Each 2- to 3-page entry is
composed almost entirely of insider comments from students and alumni. Through these narratives
Vault provides applicants with detailed, balanced perspectives. NEW YORK TIMES BESTSELLER •
“Driving, wild and hilarious” (The Washington Post), here is the incredible “memoir” of the legendary
actor, gambler, raconteur, and Saturday Night Live veteran. When Norm Macdonald, one of the
greatest stand-up comics of all time, was approached to write a celebrity memoir, he flatly refused,
calling the genre “one step below instruction manuals.” Norm then promptly took a two-year hiatus
from stand-up comedy to live on a farm in northern Canada. When he emerged he had under his arm a
manuscript, a genre-smashing book about comedy, tragedy, love, loss, war, and redemption. When
asked if this was the celebrity memoir, Norm replied, “Call it anything you damn like.” From the
creator of the popular website Ask a Manager and New York’s work-advice columnist comes a witty,
practical guide to 200 difficult professional conversations—featuring all-new advice! There’s a reason
Alison Green has been called “the Dear Abby of the work world.” Ten years as a workplace-advice
columnist have taught her that people avoid awkward conversations in the office because they simply
don’t know what to say. Thankfully, Green does—and in this incredibly helpful book, she tackles the
tough discussions you may need to have during your career. You’ll learn what to say when • coworkers
push their work on you—then take credit for it • you accidentally trash-talk someone in an email then
hit “reply all” • you’re being micromanaged—or not being managed at all • you catch a colleague in a
lie • your boss seems unhappy with your work • your cubemate’s loud speakerphone is making you
homicidal • you got drunk at the holiday party Praise for Ask a Manager “A must-read for anyone who
works . . . [Alison Green’s] advice boils down to the idea that you should be professional (even when
others are not) and that communicating in a straightforward manner with candor and kindness will get
you far, no matter where you work.”—Booklist (starred review) “The author’s friendly, warm, no-
nonsense writing is a pleasure to read, and her advice can be widely applied to relationships in all areas
of readers’ lives. Ideal for anyone new to the job market or new to management, or anyone hoping to
improve their work experience.”—Library Journal (starred review) “I am a huge fan of Alison Green’s
Ask a Manager column. This book is even better. It teaches us how to deal with many of the most
vexing big and little problems in our workplaces—and to do so with grace, confidence, and a sense of
humor.”—Robert Sutton, Stanford professor and author of The No Asshole Rule and The Asshole
Survival Guide “Ask a Manager is the ultimate playbook for navigating the traditional workforce in a
diplomatic but firm way.”—Erin Lowry, author of Broke Millennial: Stop Scraping By and Get Your
Financial Life Together Many guides claim to offer an insider view of top undergraduate programs,
but no publisher understands insider information like Vault, and none of these guides provides the rich
detail that Vault's new guide does. Vault publishes the entire surveys of current students and alumni at
more than 300 top undergraduate institutions. Each 2- to 3-page entry is composed almost entirely of
insider comments from students and alumni. Through these narratives Vault provides applicants with
detailed, balanced perspectives. Unique in its exploration of the fields of transportation, travel,



tourism, and hospitalityas a whole industry,this book features exceptionally accurate and up-to-date
information on the products, procedures, technology, and careers in each fieldbased on the author's
extensive experience as a member of the training department in the world's largest travel organization.
Content reflects the changes and challenges facing the industry as a result of Sept. 11. Internet
problems in each chapter give readers practice with real industry resources. Contains real-life
examples of products, services, and organizations; realistic mini-case scenarios; figures, maps, tables,
and photographs, many in color; and quick-reference appendices.Places and PeopleDestination
Geography. The North American Aviation System. AirportsGateways to the World. The International
Experience. Travel by Rail. Travel by Road. Cruising. Travelers at RestThe Hospitality Industry.
Touring the World. Meetings and Incentives. Marketing, Sales, and Services. Careers.For those
considering a career in transportation, travel, tourism, or hospitality; for travelers wanting to know
more about the operation of the industry; and for industry employees who need to know how it all fits
together. Pop-culture phenomenon, social rights advocate, and the most prominent LGBTQ+ voice on
YouTube, Tyler Oakley brings you Binge, his New York Times bestselling collection of witty,
personal, and hilarious essays. For someone who made a career out of over-sharing on the Internet,
Tyler has a shocking number of personal mishaps and shenanigans to reveal in his first book:
experiencing a legitimate rage blackout in a Cheesecake Factory; negotiating a tense standoff with a
White House official; crashing a car in front of his entire high school, in an Arby’s uniform; projectile
vomiting while bartering with a grandmother; and so much more. In Binge, Tyler delivers his best
untold, hilariously side-splitting moments with the trademark flair that made him a star. Mallory
McDonald is going green! As an official member of the Fern Falls Elementary Environmental
Committee, Mallory is super excited to make her school and home more environmentally friendly.
She’s even selected to be class representative for the all-school Green Fair. But the minute Mallory
goes green, everything goes wrong. No one wants her “expert” opinion on how to help the
environment. Her classmates don’t want to participate in the Green Fair project she’s created. And
worst of all, by the time the fair rolls around, many of them aren’t even speaking to Mallory. Can
Mallory find a way to save the planet and her friendships? Formerly published by Chicago Business
Press, now published by Sage Strategic Staffing, 5e prepares all current and future managers to take a
strategic and modern approach to the identification, attraction, selection, deployment, and retention of
talent. Organizations increasingly realize that their employees are the key to executing their business
strategies, and the current competition for talent has made the identification and attraction of high-
performing employees essential for companies to succeed in their marketplaces. The right employees
give their organization a competitive advantage that sets it apart and drives its performance. In today’s
business environment, a company’s ability to execute its strategy and maintain its competitive edge
depends even more on the quality of its employees. And the quality of a company’s employees is
directly affected by the quality of its recruiting and staffing systems. Because hiring managers are
involved in the staffing process, hiring managers and human resources (HR) professionals need to be
familiar with strategic staffing techniques. Over the past 10 years, advancing technology and the
increased application of data analytics have changed the practices of sourcing, recruiting, and staffing.
Strategic Staffing 5e is grounded in research, communicates practical and modern staffing concepts
and the role of staffing in organizational performance, and is engaging to read. The new edition
contains updates to many sections on the roles of technology and analytics and adds more focus to the
discussion of ethics that was added to the fourth edition. New research findings were also
incorporated, and many company examples were updated. The fifth edition of Strategic Staffing
continues to present up-to-date staffing theories and practices in an interesting, engaging, and easy-to-
read format. The beloved personality from The Howard Stern Show celebrates American fast food,
exploring the history and secret menu items of both national and regional chains, ranking everything
from burgers and fries to ice and mascots, and offering his own expert tips on where to go and what to
order. Jon Hein is the ultimate fast food maniac, and in this book he draws on his extensive knowledge
of, and love for, both nationwide chains and regional gems, from McDonald’s and KFC to In-N-Out



Burger and Carvel. He digs into their origin stories; reveals secret menu items; includes best lists for
everything from fried chicken and shakes to connoisseur concerns such as straws and biscuits; takes a
nostalgic look back at the best giveaways, slogans, and uniforms; and even provides a battle-tested
drive-thru strategy. With behind-the-counter looks at places like the Dunkin' Donuts headquarters and
Nathan's original hot dog stand, Fast Food Maniac is the definitive, cross-country guide to some of
America's best-loved guilty pleasures. See if this sounds familiar: you’ve just started a new diet,
certain that it’s going to be different this time around and that it’s going to work. You’re cranking
along, adjust to the new eating (and exercise) patterns and everything is going just fine. For a
while.Then the problem hits. Maybe it’s something small, a slight deviation or dalliance. There’s a bag
of cookies and you have one or you’re at the mini mart and just can’t resist a little something that’s not
on your diet. Or maybe it’s something a little bit bigger, a party or special event comes up and you
know you won’t be able to stick with your diet. Or, at the very extreme, maybe a vacation comes up, a
few days out of town or even something longer, a week or two. What do you do?Now, if you’re in the
majority, here’s what happens: You eat the cookie and figure that you’ve blown your diet and might as
well eat the entire bag. Clearly you were weak willed and pathetic for having that cookie, the guilt sets
in and you might as well just start eating and eating and eating.Or since the special event is going to
blow your diet, you might as well eat as much as you can and give up, right? The diet is obviously
blown by that single event so might as well chuck it all in the garbage. Vacations can be the ultimate
horror, it’s not as if you’re going to go somewhere special for 3 days (or longer) and stay on your diet,
right? Might as well throw it all out now and just eat like you want, gain back all the weight and then
some.What if I told you that none of the above had to happen? What if I told you that expecting to be
perfect on your diet was absolutely setting you up for failure, that being more flexible about your
eating habits would make them work better? What if I told you that studies have shown that people
who are flexible dieters (as opposed to rigid dieters) tend to weigh less, show better adherence to their
diet in the long run and have less binge eating episodes?What if I told you that deliberately fitting in
‘free’ (or cheat or reward) meals into your diet every week would make it work better in the long run,
that deliberately overeating for 5-24 hours can sometimes be a necessary part of a diet (especially for
active individuals), that taking 1-2 weeks off of your diet to eat normally may actually make it easier
to stick with in the long run in addition to making it work better.I can actually predict that your
response is one of the following. Some may think I’m making the same set of empty promises that
every other book out there makes. But I have the data and real-world experience to back up my claims.
Or, maybe the idea of making your diet less strict and miserable is something you actively resist. I’ve
run into this with many dieters; they seem to equate suffering and misery with success and would
rather doom themselves to failure by following the same pattern that they’ve always followed rather
than consider an alternate approach. Finally, maybe what little I wrote above makes intuitive sense to
you and you want to find out more.Regardless of your reaction to what I’ve written, I already have
your money so you might as well read on.I should probably warn you that this isn’t a typical diet book.
You won’t find a lot of rah-rah or motivational types of writing, there are no food lists and no recipes.
There are thousands of other books out there which fit that bill if that’s what you want but this isn’t it.
A sympathetic, compassionate, and inspiring guide for parents—from the founders of one of the first
Christian ministries for parents of LGBTQ children. Greg and Lynn McDonald had never interacted
with members of the LGBTQ community until they discovered that their son was gay. Without
resources or support, they had no idea how to come to terms with this discovery. At first they tried to
“fix” him, to no avail. But even in the earliest days of their journey, the McDonalds clung to two
absolutes: they would love God, and they would love their son. “An essential resource for Christian
parents of LGBTQ kids,” (Matthew Vines, Executive Director of The Reformation Project) this book
follows the McDonald family’s journey over the next twenty years, from a place of grief to a place of
gratitude and acceptance that led the McDonalds to start one of the first Christian ministries for parents
of LGBTQ children. Based on their experience from counseling and coaching hundreds of struggling
Christian parents, they offer tools for understanding your own emotional patterns and spiritual



challenges. They also help you experience a deeper relationship with God while handling difficult or
unexpected situations that are out of your control. You will discover tested principles, patterns, and
spiritual lessons that can change the way we all see our families, and help Christians at large think
through Christ-like ways to respond to the LGBTQ community. Written in an unvarnished, honest,
reassuring, and relatable voice, this is a practical guide for parents and a roadmap to learning to love
God, the people He created, and the church, even when they seem to be at odds. How many pizzas are
delivered in Manhattan? How do you design an alarm clock for the blind? What is your favorite piece
of software and why? How would you launch a video rental service in India? This book will teach you
how to answer these questions and more. Cracking the PM Interview is a comprehensive book about
landing a product management role in a startup or bigger tech company. Learn how the ambiguously-
named "PM" (product manager / program manager) role varies across companies, what experience you
need, how to make your existing experience translate, what a great PM resume and cover letter look
like, and finally, how to master the interview: estimation questions, behavioral questions, case
questions, product questions, technical questions, and the super important "pitch." The third edition of
Cynthia Young's College Algebra brings together all the elements that have allowed instructors and
learners to successfully "bridge the gap" between classroom instruction and independent homework by
overcoming common learning barriers and building confidence in students' ability to do mathematics.
Written in a clear, single voice that speaks to students and mirrors how instructors communicate in
lecture, Young's hallmark pedagogy enables students to become independent, successful learners.
Varied exercise types and modeling projects keep the learning fresh and motivating. Young continues
her tradition of fostering a love for succeeding in mathematics by introducing inquiry-based learning
projects in this edition, providing learners an opportunity to master the material with more freedom
while reinforcing mathematical skills and intuition. The seamless integration of Cynthia Young's
College Algebra 3rd edition with WileyPLUS, a research-based, online environment for effective
teaching and learning, continues Young's vision of building student confidence in mathematics
because it takes the guesswork out of studying by providing them with a clear roadmap: what to do,
how to do it, and whether they did it right. WileyPLUS sold separately from text. Obesity and eating
disorders have stubbornly refused to respond to treatment since the 1990’s. This book organizes the
evidence for a possible answer, i.e., that the problem could be one of addiction to processed foods. In a
Processed Food Addiction (PFA) model, concepts of abstinence, cue-avoidance, acceptance of lapses,
and consequences all play a role in long-term recovery. Application of these concepts could provide
new tools to health professionals and significantly improve outcomes. This book describes PFA
recovery concepts in detail. The material bridges the research into practical steps that health
professionals can employ in their practices. It contains an evidence-based chapter on concepts of
abstinence from processed foods. It rigorously describes PFA pathology according to the DSM 5
Addiction Diagnostic Criteria. It applies the Addiction Severity Index to PFA so that health
practitioners can orient themselves to diagnosing and assessing PFA. It contains ground-breaking
insight into how to approach PFA in children. Because the book is evidence-based, practitioners can
gain the confidence to put the controversy about food addiction to rest. Practitioners can begin to
identify and effectively help their clients who are addicted to processed foods. This is a breakthrough
volume in a field that could benefit from new approaches. During the 2016 election, a new term
entered the mainstream American political lexicon: “alt-right,” short for “alternative right.” Despite the
innocuous name, the alt-right is a white-nationalist movement. Yet it differs from earlier racist groups:
it is youthful and tech savvy, obsessed with provocation and trolling, amorphous, predominantly
online, and mostly anonymous. And it was energized by Donald Trump’s presidential campaign. In
Making Sense of the Alt-Right, George Hawley provides an accessible introduction and gives vital
perspective on the emergence of a group whose overt racism has confounded expectations for a more
tolerant America. Hawley explains the movement’s origins, evolution, methods, and core belief in
white-identity politics. The book explores how the alt-right differs from traditional white nationalism,
libertarianism, and other online illiberal ideologies such as neoreaction, as well as from mainstream



Republicans and even Donald Trump and Steve Bannon. The alt-right’s use of offensive humor and its
trolling-driven approach, based in animosity to so-called political correctness, can make it difficult to
determine true motivations. Yet through exclusive interviews and a careful study of the alt-right’s
influential texts, Hawley is able to paint a full picture of a movement that not only disagrees with
liberalism but also fundamentally rejects most of the tenets of American conservatism. Hawley points
to the alt-right’s growing influence and makes a case for coming to a precise understanding of its
beliefs without sensationalism or downplaying the movement’s radicalism. WINNER • 2021
PULITZER PRIZE IN HISTORY Winner • 2022 James Beard Foundation Book Award [Writing] The
“stunning” (David W. Blight) untold history of how fast food became one of the greatest generators of
black wealth in America. Just as The Color of Law provided a vital understanding of redlining and
racial segregation, Marcia Chatelain’s Franchise investigates the complex interrelationship between
black communities and America’s largest, most popular fast food chain. Taking us from the first
McDonald’s drive-in in San Bernardino to the franchise on Florissant Avenue in Ferguson, Missouri,
in the summer of 2014, Chatelain shows how fast food is a source of both power—economic and
political—and despair for African Americans. As she contends, fast food is, more than ever before, a
key battlefield in the fight for racial justice. The world's most comprehensive, well documented, and
well illustrated book on this subject. With extensive subject and geographic index. 292 photographs
and illustrations - mostly color. Free of charge in digital PDF format. This edited collection studies the
production and dissemination of popular music, tourism, cinema, fashion, broadcasting programmes,
advertising and coffee in Western Europe in the twentieth century. Focussing on the supply side of
popular culture, it addresses a field of study that is neglected in European historiography. Moreover, it
provides a theoretical and methodological discussion that takes into account the inherent dynamics of
content production and the role of cultural intermediaries in the change of cultural repertoires. Taking
key developments in the culture industries in the USA as a point of reference, the book highlights
particularities of cultural production in Europe. It identifies a greater autonomy of creatives, stronger
influence of critics and a lesser concern with audience research as three characteristics of the
production regime in Western Europe. It takes into view the transfer of popular culture across the
Atlantic and between European countries and offers new insights into research on the cultural
Americanisation of Europe. This book was originally published as a special issue of the European
Review of History. Written for SIT50416 Diploma of Hospitality Management, Hospitality
Management, 4e covers all 13 core units plus seven electives. Each chapter is written to a unit of
competency and maintains the volume of learning of previous editions, with relevant and easy-to-
understand information including Australian examples and references. Structured in three parts, the
text covers the knowledge and skills required of frontline supervisors, managerial topics, and business
strategy content. The ‘Industry viewpoint’ at the start of each chapter introduces students to current
issues and themes in the hospitality industry, and numerous pedagogical features, examples and
illustrations have been included throughout the text to help students engage with the material and
extend their understanding. Each chapter includes activities for discussion and debate, with assessment
activities requiring the understanding, application and analysis of case studies. Each section concludes
with an integrated case study and weblinks to useful industry resources. Provides answers for keeping
everyday problems in the workplace, family or neighborhood from becoming "high-conflict" disputes.
From a Pulitzer Prize-winning investigative reporter at The New York Times comes the troubling story
of the rise of the processed food industry -- and how it used salt, sugar, and fat to addict us. Salt Sugar
Fat is a journey into the highly secretive world of the processed food giants, and the story of how they
have deployed these three essential ingredients, over the past five decades, to dominate the North
American diet. This is an eye-opening book that demonstrates how the makers of these foods have
chosen, time and again, to double down on their efforts to increase consumption and profits, gambling
that consumers and regulators would never figure them out. With meticulous original reporting, access
to confidential files and memos, and numerous sources from deep inside the industry, it shows how
these companies have pushed ahead, despite their own misgivings (never aired publicly). Salt Sugar



Fat is the story of how we got here, and it will hold the food giants accountable for the social costs that
keep climbing even as some of the industry's own say, "Enough already." Welcome to all things Joe!
Telling true stories of London, Ontario, Jealous But Not Bitter is a satirical tongue-in-cheek look at
average Joes—the men and women who make this world go around. From truck drivers to teenagers,
security guards to secretaries, cashiers to construction workers, the irreverent to the immature: all who
are downtrodden, overlooked and overworked, will enjoy these hilarious true stories about the
bumbling nobodies, grunts and gumbies who are just trying to get by. Jealous But Not Bitter is chock
full of information that all everyday workers need to know, such as: • How to impress during the job
interview • How to deal with your stupid boss • How to call in sick (when you’re not sick) • What to
say when you screw up at work The stories in this collection offer some very intriguing information,
some of which will be useful and some that is just plain silly: like what to say if your feet smell, the
secret to looking young, cavemen in heaven, bricklayers on Mars, and much more. So sit back, have a
drink, laugh, and enjoy! Working with partners is the future of business. In this timely and original
work, Vitasek and Mandrodt show companies, through a series of high-profile global examples, how
to create a vested agreement that brings success and create a better future for everyone involved.
Features sound advice from successful professionals, as well as basic tips and industry secrets, for
readers interested in succeeding in the health care industry. Jolly smashing! Could the Moodys really
have royal blood? Judy brings her new look to a comical episode about the ups and downs of exploring
a family tree. Judy Moody is in a royal purple-mountain-majesties mood. Make that Majesty with a
capital M! With Grandma Lou’s help, Judy has dug up proof that some old-timey Moodys (aka the
brave Mudeyes) lived in merry olde England. In fact, if her grandpa’s notes are right, Judy might even
be related to — royal fanfare, please — the Queen herself! Should Judy start packing her purple robe
for a sleepover at Buckingham Palace? But then Judy’s family tree gets a few more shakes — thanks
to her nemesis, Jessica “Fink” Finch — and some more surprises come tumbling out. Crikey! These
new gems are not nearly as shiny or sparkly as the crown jewels. Now Judy has some right royal
family secrets she’d like to keep hidden away in a dungeon somewhere — and especially away from
Jessica, the princess in pink herself!
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